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Abstract
This issue of Management Research Quarterly explores the intricate dynamics of organizational
learning within management contexts. It emphasizes the impact of employee behaviors, leader‐
ship, and technological integration on organizational performance and resilience. The contributions
underscore the significance of addressing the root causes of challenges and leveraging transfor‐
mational leadership to enhance organizational adaptability. Additionally, the issue highlights the
evolving role of social media platforms and artificial intelligence in reshaping organizational learn‐
ing processes. These insights collectively demonstrate the continuing importance of organizational
learning, particularly in the face of emerging technologies that offer both opportunities and chal‐
lenges for modern organizations.
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This issue of Management Research Quarterly brings together contri‐
butions addressing the topic of learning in a management context. In
particular, Baio et al. (2024), Purvis and Zhang (2024), Sabbah (2024)
and Sabbah (2024) adopt a multi‐level perspective by investigating the
consequences of employees’ behaviors on the performance of the or‐
ganization, as well as the mitigating role of the leadership. In this sense,
they are all illustrating the view of organizations as complex systems,
like it is promoted by March (1991) or Levitt and March (1988).
Baio et al. (2024) offer an original perspective on this general issue

by exploring the role of various forms of deviance – i.e. defective behav‐
iors. Such behaviors are particularly harmful for organizational learning,
as they hamper the emergence of double loop learning (Argyris 1977)
in which individuals address the very source of the problems, instead
than adopting superficial solutions. Baio et al. (2024) distinguish 4 types
of “employees’ deviance”: production, property, political, and personal
deviance. Through a sample of 315 employees of state‐owned enter‐
prises in Sierra Leone, they found in particular that political deviance –
defined as “gossiping and blaming others” (p. 7), has no visible effect on
the firm’s performance. Purvis and Zhang (2024) test the effect of social
media platforms, like WeChat, on organizational learning. As such, they

complexify the organizational learning system by adding external tech‐
nologies. A notable point is that they document the complementarity
between ERPs and social media platforms. It is an important topic since
it is widely documented that adopting ERPs is particularly difficult and
expensive for firms (Davenport 1998). Sabbah (2024) complements the
two former papers, as she highlights the benefits of transformational
leadership on the resilience of both the organization and its employees.
Learning is also addressed by Wei (2024) but in the form of a reflec‐

tion on current research practices. Indeed, the author investigates how
artificial intelligence is treated by marketing scholars. Thus, we are be‐
ing offered a snapshot of researchers’ learning about a new technology.
The literature review identifies two emerging topics: investigations of
how artificial intelligence is applied in various industries, and another
topic that echoes the one of this paper, as it is about how marketing
research addresses this new technology.
All in all, the present issue of Management Research Quarterly

demonstrate that organizational learning is still an important topic, in
particular due to the emergence of novel and pervasive technologies
like social media and artificial intelligence. We are convinced that many
future contributions to organizational learning will revolve around these
new technologies.
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